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Understanding Minaret

Purpose of this Guide

This brand guide is designed to ensure correct and
consistent application of the Minaret brand. The
various projects and events, as well as all visibility
material should ultimately have the same spirit
and level of professionalism, which will in turn al-
low MINARET to be represented and deliver a con-
sistent message to its audience. It is essential that
all projects and materials be instantly recogniz-
able as belonging to the project.

When this visual brand is combined with a series of
successful sustainable NEXUS projects, then MINA-
RET will start to achieve a recognizable reputation
and a visible presence which is identified with suc-
cess.



MINARET Objectives:

Build the municipality’s resilience to climate
change through adopting renewable energy re-
sources and energy efficiency applications, wa-
ter management techniques and food security
approaches.

Strengthen institutional capacities of the rele-
vant governmental authorities involved in the
project, through promoting policy dialogue and
implementing different capacity-building pro-
grams.

Promote inter-municipal regional cooperation
to enhance good governance, and equitably
dealing with the needs and human rights es-
pecially for refugee’s surviving in and around
municipalities.

Reinforce the role of women, youth and mar-
ginalized groups in developing and implement-
ing NEXUS approach.

Develop a MENA dialogue platform focusing on
knowledge share, education and lesson learned
at national, regional policy levels.

Background

The MENA Region Initiative As a Model of NEXUS Ap-
proach and Renewable Energy Technologies (MIN-
ARET) aims to address the unique sustainability
challenges and opportunities of the MENA region
by increasing local and regional sustainability ca-
pacities using the synergies between renewable
energy technology and efficiency, water manage-
ment, and food security.

The 4-year project kicked off in the first quarter
of 2017 to be implemented in Jordan, Tunisia and
Lebanon.

The MINARET project intends to build the municipal-
ity’s resilience to climate change through adopting
renewable energy resources and energy efficiency,
water management techniques and food security.
This is in addition to strengthening institutional ca-
pacities of the relevant governmental authorities
involved in the project through promoting policy
dialogue and implementing capacity building pro-
grammes as well as promoting inter-municipal re-
gional cooperation to enhance good governance
and equitably dealing with the needs and human
rights. The project also seeks to reinforce the role
of women, youth and marginalized groups in de-
veloping and implementing NEXUS approach. The
last objective of the project, is to develop a MENA
dialogue on line platform and website focusing on
knowledge sharing, education, and lesson learned
at the national and regional policy levels.

NEXUS theory is that water, energy, and food secu-
rity on a global level can be achieved through in-
tegrated management and governance across the
three sectors.

The project partners include the Royal Scientific
Society/National Energy Research Center (RSS/
NERC), the International Union for Conservation of
Nature (IUCN) and the Future Pioneers for Empow-
ering Communities (FPEC).

The project is aligned with the Swedish Interna-
tional Development Cooperation’s (SIDA) strategy
and its goals of environmental improvement, re-
duced climate impact and increased resilience to
environmental impacts, climate change and natu-
ral disasters. The project also embraces five of the
UN Sustainable Development Goals: SDG 5- Gen-
der equality; SDG 6-Water; SDG 7- Affordable and
clean energy; SDG 11-Sustainable cities and com-
munities and SDG 13-Climate action.

The project is funded by the Swedish International
Development Cooperation (SIDA).

The long-term goal is for this initiative to be sus-
tainable and replicable in more communities
across the MENA region. This goal is proposed to be
supported by a second phase of this project, MIN-
ARET II, which will be perused after the successful
completion of the first phase




The Logo

The MINARET logo consists of three sections, each Logo Colors:
of which is designed for a specific reason.

The Typeface: .

The typeface consists of a single word written in

gray. The word is MINARET, which is an anagram of
the project title: “The MENA Region Initiative As M I N E T
a Model of NEXUS Approach & Renewable Energy
Technologies” [l Pantone 801c
[ Pantone 360c
The Hands: Pantone 143c

[ K 66, or cool gray 9¢
The hands are visually an extension of the type-

face, they use the same color, and they extend
upwards in a gesture of nestling, nurturing, and
protecting the cube.

The Cube: .'
A

The cube has three visible faces, which represent e ——

the three components of the synergy. Each face M I N E T
has a different color which was selected to rep-

resent the facet of the project that it is related B c 83, M 25, Y0, KO

to. Orange was chosen for energy, green for food, I C63,M0,Y 100, KO

and blue for water. The little inverted triangle in CO, M35, Y85, KO

the middle represents the NEXUS or the focal point B co,Mo, Y0, K66

between the three facets.

Placement

The logo should be placed over a clean white back- .‘

ground when possible.

One cover pages on main art-boards, the logo

should be placed top left or center for English or M I N A R E T
mixed language designs, and top right or center for
Arabic designs.

[ K 66, or cool gray 9c



Clear Space & Minimum Size

To maintain the integrity of the logo, there should 0
always be space around and behind the logo which
is clear of potentially competing visual elements.

Take the letter M from MINARET in the logo, and

this will be your guide for the clear distance around M I N A R E T
the logo. It is allowed for the tag-line to violate up
to 50% of this space from below or the sides.

The size of the logo should be determined based
on the media being used, however there is a min-
imum size which the logo should not go below at
full size. Minimum width of the full logo should be

no less than 20mm. lﬂ M I N A R E TU;L

If a smaller size is required for any reason, then H
the typeface will be used alone, as shown on the
right.

-

MINARET

s—20mm-—— ) } }




Logo Usage

It is always preferable to use the full logo compris-
ing of the graphic element and the typeface, and
in full color.

When absolutely necessary, the typeface of the
logo can be used by itself, this will usually be
on small giveaways, such as pens. The Typeface
should be either gray or white.

The graphic element alone can also be used, but
only as a watermark when needed.

J
MINARET

Black logo

N

MINARET

Primary logo

N
MINARET

Grey logo

J
MINARET

White logo




Unacceptable Logo Usage

Avoid placing the logo on top of high color images.
It is always preferable to place the logo on top of a
plain white or very light colored background.

Logo should not be placed on top of strong colors
or high color images. Preferred background is solid
white, or a very light plain color.

Logo should not be stretched, vertically or hori-
zontally.

The logo colors should never be adjusted.

The typeface inside the logo may not be adjusted
or replaced.

The parts of the logo cannot be moved relative to
each other, and may not be used individually in
place of the logo.




Partner Logos

MINARET is a sponsored program, paid for by our
partners. It is essential that the branding require-
ments of our partners be met. The logos by de-
fault should be placed at the bottom of the cover
page (or the main display art-board) as shown at
the bottom of this page.

Occasionally, some logos will need to be added to
the five below, when this is the case, the logos
will be added to the right of the RSS logo, and the
entire set re-spaced to have equal spaces between
the logos.

These logos can only appear on a plain white back-
ground, and the necessary designed adjustments
must be made to accommodate them in all art-
works.

These may be removed from the design only when
the media is too small to support them, (such as
business cards, giveaways etc...), or when other-
wise requested by the MINARET communications
team.

If the media or the design will not allow them to sit
next to each other, then they may be split into two
separate rows. In such a case arrangement of the
logos must be decided by Minaret communications
team.
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Example usage of partner logos



The Tag-line

Our tag-line is “Networking for the Future”. This
tag-line has been carefully created to represent
the ultimate method and goal of the program. The
tag-line must always appear in both Arabic and En-
glish.

There are two acceptable placements for the tag-
line:

Vertical: The tag-line is placed directly below
logo, and must have the same exact width as
the logo, and must meet the minimum space
requirements of the logo (as shown on the
right).

Horizontal: The tag-line can be placed to the
left or to the right of the logo (depending on
the page layout). In this case, the tag-line
must also respect the minimum space require-
ments of the logo, and must be aligned so that
it is centered vertically to the typeface section
of the logo (as shown on the right).

English version
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The tag-line should appear in the Minaret Orange.
Although it may be converted to Minaret Green,
Blue, or Gray, that should only happen after con-
sulting with the Minaret communications team.

U
MINARET

J—diuwall sl o bl
NETWORKING FOR THE FUTURE

The tag-line is the only design element that is al-
lowed to violate the white space around the logo,
but only by up to 50% of the M distance, and only
from the bottom or the sides.
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The Wave

The wave is a combination of a particular shape
along with a color gradient. The gradient is a sim-
ple but smooth merging of the three logo colors
(Minaret green, Minaret blue, and Minaret orange),
and represents the seamless integration between
water, food, and energy that MINARET delivers.

The curve must appear on all main artworks and
cover pages, as well as on the project stationery.

The shape of the curve is loosely derived from the
magic ratio and the Fibonacci sequence and spiral.
However, for the sake of practicality, the shape
can be stretched vertically, horizontally, or flipped
horizontally, depending on the needs of the design.

The flat edge of the gradient must always be facing
down, and the curved edge facing up. The lower
flat edge may either go all the way to the edge of
the art-board, as is the case in the letterhead, or
may leave a white space below for the partner lo-
gos, as in the rollup or brochure cover.

If there is an image behind (above) the curve, then
it is acceptable to add a white “edge” between
the gradient and the image for separation.

On inner pages, the gradient stays, but the curve
should changed to a simple strip at the bottom of
the page. This is to simplify spaces and allow for
more practical application of content. It is recom-
mended that on inner pages, a strip appear along
the bottom of the art-board with the continuous
smooth gradient described above.

2 option

3 option

Lorem ipsum dolor

St amet, consectetuer adipiscing elit,
nonummy nibh euismod tincidunt ut laor
dolore magna aliquam erat volutpat. Ut wisi enim
ad minim veniam, quis nostrud exerci tation
ullamcorper suscipit lobortis nisl ut aliquip ex ea
commodo consequat. Duis autem vel eum iriure
dolor in hendrerit in vulputate velit esse molestie
consequat, vel illum dolore eu feugiat nulla
facilisis at vero eros et accumsan et iusto odio
dignissim qui.

aliquip ex ea commodo

#Duis autem vel eum iriure dolor in
erit in vulputate velit esse molestie
consequat, vel illum dolore eu feugiat nulla
facilisis at vero eros et accumsan et iusto odio
dignissim qui blandit praesent luptatum zzril
delenit augue duis dolore te feugait nulla
facilisi.

Lorem ipsum dolor sit amet, cons ectetuer
adipiscing elit, sed diam nonummy nibh euismod
tincidunt ut laoreet dolore magna aliquam erat
volutpat.




Color Palette

Minaret Green
Pantone 360c

1 63 R: 104

Minaret Blue
Pantone 801c

C: 83 R: O

M: 25 G: 151
Y: O B: 206
K: 0

: 100 B: 69

C
M: 0 G: 189
Y.
K: 0

20% 20%

™~ ™~

Primary Color Palette represents food, the yellow represents
energy, and the gray is the hard work

The minaret color palette consists of that holds them all together.
four main colors, which are the colors

used in the logo. These colors are not exclusive, but

they are the only colors that should
The blue represents water, the green be used for full page background col-

Minaret Blue
Pantone Cool Gray 9c

Minaret Blue

Pantone 143c

C:0 R: 251 : 0 R: 117
M: 35 G: 176 :0 G: 118
Y: 85 B: 64 : 0 B: 121
K: 0 : 66
80% 60% 40%
20% 20%

or, such as separators. branding issues.

When used for font, these colors Main body text color should be either
should be used carefully, and the MINARET gray or black.

background color should be consid-

ered as legibility is of paramount im-

portance, and far out-weights basic



Secondary Color Palette ors are essentially darker versions of are compatible and fit with the spirit
the main colors provided. Designers of the brand.

This color palette is secondary, and are permitted to use colors not list-

should be used for the sake of variety €d in these palettes, but should use

from time to time. The selected col- their judgment to select colors that

Minaret Dark Green
Pantone 7731c

Minaret Dark Blue
Pantone 2945c

Minaret Dark Orange Minaret Dark Gray

Pantone 447c

Pantone 7570c

C: 100 R: O
M: 75 G: 151

: 83 R: 57

: 25 G: 134
: 100 B: 64
: 10

C: 17 R: 211
M: 60 G: 124
Y: 100 B: 43
K: 0

Y: 25 B: 206
K: 5




Typography

Font Types (English/Arabic)
Typography is one of the most recognizable ele-
ments of an identity and helps portray and rein-

force the personality of an organization.

Our fonts were selected for their contemporary,
clear designs as well as their legibility, and most
importantly for their usability, to maximize com-
pliance. Consistent use of typography will help
build brand recognition and provide consistency
and professionalism throughout all communica-
tions.

Trebuchet MS (Main English Font)
abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1 2 3 4 5 6 7 8 9 0
We have listed several variants of our fonts but
other variants may also be used (italic, bold, semi-
bold, etc...)

Georgia (Altnernative English Font - Serif)
abcdefghijklmnopgqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

1 2 3 4 5 6 7 8 9 o

English basic font is Trebuchet MS..

English alternative font, when a serif font is re-

quired will be Georgia.
Ara Hamah (Main Arabic Font)

The Main Arabic font will be Ara Hamah 1964* Cgoyplilgwérbhbb oyl oos5ooddali

The alternative Arabic font, for use in large bodies 0 9 8 ’ 6 > 4 3 2 !

of text or when required is Adobe Arabic.

The alternative fonts should only be used when Adobe Arabic (Alternative Arabic Font)
necessary, such as large bodies of text in reports $s320pJJd33tebbpwpdwisdstgeregdool
or booklets. Even then, heading and titles should . 4 A v 1 o ¢ v v \

use the main fonts.




Font Sizes

Font size should always be selected appropriately,
and it is recommended that any page be printed
out on paper on a regular printer in actual size
before being sent for production to confirm that
all font sizes are appropriate. For internal docu-
ments it is recommended that all letters/reports
be printed on A4 paper, and that the Arabic body
text font be Adobe Arabic or Ara Hamah 1964, font
size 14, and the English body text font be either
Trebuchet MS, size 11, or Georgia, size 12 (using
only 1 font per document).

Consistency is the most important factor when
dealing with font sizes. If for example you use
Georgia font size 12 for body text in a document
(regardless of the number of pages), then that font
and size must be used for all body text through-
out the document. The same goes for using left (or
right) vs full justification for the paragraphs.

Titles should be recognized easily by giving them a
larger size, at least “+2 points” than body text and
by changing style to a bold typeface. Size increase
for the titles can be larger if there are different
level headers, but consistency is essential.

To emphasize a sentence you simply change its
type to a bold style or italic but do NOT increase
the font size.

Leaving blank white space at the bottom of a page
is perfectly acceptable, do not increase font size
or spacing to fill up white spaces.

‘Lorem ipsum dolor sit amet, consectetur adipiscing elit

'Sed in tempus dui. Integer ornare eleifend condimentum. Ut
‘aliquet molestie felis, at sollicitudin ipsum imperdiet eu. Nunci
lligula quam, viverra sed malesuada eget, convallis quis lacus. |
‘Nam fringilla sapien non neque semper a luctus est malesuada. |
'Maecenas imperdiet ante sit amet elit cursus vitae pharetraf
nunc congue. Vivamus ac nisi Fusce at mauris sed tellus.
'ultricies molestie vel eget nisl. Aenean a ipsum a risus Iuctusi
'bibendum nec nec sapien. Vestibulum eu lectus nec lacus;
'venenatis interdum. Cum sociis natoque penatibus et magnis!
'dis parturient montes, nascetur ridiculus mus. Etiam eu ipsumf
leros, a lobortis lectus. Integer elit leo, dictum in iaculis vel,f
‘feugiat et felis. Quisque at justo lacfeugiat auctor lectus. :

‘Donec viverra dignissim consectetur. In ante nulla, pulvinarf
‘adipiscing interdum at, congue ac enim. Aenean posuere, nisl|
'ac eu nunc. Maecenas elementum felis nisi, eget pellentesquef
‘augue. Nam sed purus nunc. Nunc luctus gravida consequat.i
‘Curabitur dui ante, lacinia fermentum ultrices non, rutrum,
‘eget diam. Proin eu elit libero. |

osuere et aliquam in, scelerisque quis!
nulla id justo luctus eu volutpat nibh'
nisl sed purus pellentesque luctus vitae.
si at orci convallis ultrices sit amet sed.
tae enim auctor condimentum vitae vel
nulla ut arcu ultrices eleifend. Mauris.
lutpat sollicitudin. Pellentesque a nisl:
utate. Vestibulum eu ante sed urna
Donec lacinia pharetra lacus vel
hue habitant morbi tristique senectus et
nes ac turpis egestas. Sed eleifend, erat|
stique, sapien augue dictum nisi, egetf
ae elit. Mauris semper lobortis felis sit.
sodales rhoncus quam, eu ultricies erat
cinia, ante in egestas aliquet, libero elit.

venenatis ante neque non risus.
primis in faucibus orci luctus et ultricesi

alignments and so on.

Lorem ipsum

dolor sit amet, consectetur adipiscing elit. Sed in tempus
dui. Integer ornare eleifend condimentum. Ut aliquet
molestie felis, at sollicitudin ipsum imperdiet eu. Nunc
ligula quam, viverra sed malesuada eget, convallis quis
lacus.

Nam fringilla sapien non neque semper a luctus est
malesuada. Maecenas imperdiet ante sit.

Paragraphs should follow the rules of text size and font, with the alignment set to full
justify (preferred but optional) and with the last line aligned left/right (depending

on language).

‘;\‘ In documents, you need to maintain consistency in terms of text size, spacing,




Text Backgrounds Acceptable Unacceptable

NV DY
AN AN

N

All text is intended to be legible, consequently the
designer should choose his text and background
colors carefully to maintain maximum legibility.

If the color of the background is going to compro-
mise the readability of the font, then the back-

ground should be removed or changed.
Nexus

Do not use any patterns or other colors in the back-
ground as that will greatly reduce the legibility of
text.

AN VAN

N
AN AN

= Nexus

Nexus ! Nexus

Nexus H Nexus

The font can appear in any of the primary or sec- Nexus N
ondary colors listed in this guide, but consistency
is paramount.

Nexus

Nexus




Text on Images

If you need to combine typography with images,
it is preferable to create a solid colored box as a
background to add text on. This box can be placed
below or to the side.

Should you choose to place the box directly over
the image, be careful to place the box on the very
edge, and do not place it directly over sensitive
parts of the image. Also never make such a box
transparent.

When placing text over an image, make sure that
the location is appropriate (close to the edge) and
make sure that all text is completely legible.

Do not mix and match within one publication as
consistency is key.

Not Preferred

Text on Images
Do

Text on Images

Text
on

Images

Text
on
Images Text on Images




Stationery

Bag

The below design may be applied to fabric or pa-
per bags. The wave stays on the front, and the
Minaret logo and tag-line at the top and the logos
at the bottom. Different designs can be adapted
so long as they fit in with the theme and spirit of
the design.

Different fabric types will handle different lev-
el of details, the smallest fonts should always be
checked against the selected fabric type before
production.

CD Cover & CD Label

CD Labels should preferably be printed on uncoated paper, with
spaces for information to be added. All CDs should match the
design below for continuity, though custom designs can be creat-
ed for specifically branded projects depending on the needs and
branding of such projects.

The sleeve (cover) design will ultimately depend on the selected
die cut, but should be adapted so the faces match the design on
the right. Preferred paper is glasse matte, 300gsm+ with lamina-
tion. Writing on the spaces provided will need to happen using a
special type of permanent marker.




Envelopes
A3

Ad+ A5

¥ 9
MIRWAET ﬁA‘l’aE

MINARET

National Energy Research Center/
Royal Scientific Soclety (NERC/RSS)

P.0.Box: 1045 Jubeiha, Amman 11841 Jordan
Tel: +962 6 5338014/42 - Fax: +962 6 5338043

A4

—_—

T

MINARET




Notepad

Typical size for notepads is A4 or A5. Spiral or glue
binding are considered acceptable. Typically note-
pads bound from the top should have one sided
sheets inside, while side bound notepads should
have two sided sheets.

B Sweden
I B Sverige

©

MINARET
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@ wwwminaretproject.com

B3 minaret.mena




Business Card

For the sake of practicality, business cards should
be two sided, with a different language on each
side (Arabic and English). If French language is
required, then it would replace the English side.

0
NP
Fulan Al Fulani MINARET

Job Title

National Energy Research Center/

Royal Scientific Society (NERC/RSS)

P.O0.Box: 1945 Jubeiha, Amman 11941 Jordan
Tel: +962 6 5338014742

Fax: +962 6 5338043

® |
MINARET li> ol

gl auall

/8ol cig=y S ibgll jSiall

&uSlall aualollaroa=l

U NIM9L lac - dmu=)1945 .o
+962 6 533 8014 /42 :ygali
+96265338043 :yuSlo




Folder

The design on the right shows a typical folder de-
sign. Images should be replaced as necessary. The
attached option is English, which is the preferred
setup for a folder. The inside of the folder has only
one pocket in this design, but this can be adjusted
to two pockets, depending on the requirements of
any project.

It is recommended that when possible, the inner
pocket sheet be part of the same folder sheet (not
just glued on).




Letterhead

Letterheads are provided in English and separately
in Arabic. If a second “inner sheet” letter head is
needed, it would simply be a plain white sheet
with the wave at the bottom. No header required.




Printed Communications

Reports

Reports will be prepared internally, therefore the
provided templates should be used when possible.

Front Cover

Back Cover

RET

nexus &)

NETWORKING FOR THE FUTURE | J—séiauoll Jsi o b iyl

A Training Workshop on:
Urban Nexus in the MENA Region

Monastir, Tunisia
14-15 February 2018

@ wwwminaretproject.com
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about accessibility, please contact
Dana.Daqqaq@rss.jo J J

We strive to host an inclusive and accessible
event that enables all individuals to engage fully. If you
require any special arrangements or have inquiries
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prioritize Nexus projects
= Formation of 6 worki
Idaidah (2 groups for each municipality)
Nexus Exercise 1:
cipality, based on the previ
material

(wcvkm groups)

stakeholders analysis

17:00-17:15  Wrap up.

Table (Arabic)

0620- 0990 - Opaning of the Urtan Nexsverkarp by

= Tour De Table- Expectations of participants

= Wentifation of 2 Nexus projects for each
nici fously introduced
iteria by MINARET roject, and the presented

nexus &)

09:00-10:30  Advocacy Training on Urban Nexus/ MINARET Team

11:00-12:00  Introducing the Urban Nexus (Videos and moderated
discussion)
12:00-13:00  Innovative Engineering solutions for key Nexus

13:00-13:30  Introduction of the 2030 Agenda for Sustainable
D an Agenda and NDC's

14:30-16:00 = Introduction of a simple evaluation scheme to

s: Monastir- Karak-

Stakeholders analysis & frame work conditions.
)

16:00- 17:00  Presentations of skeleton of selected projects and
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DAY 2: 15.02.2018
08:30-08:45 _ Introduction of the day and recap of day 1
0e-g45  srsythening Horzonal and Verial Govemance
Structures (PPT presentation)
e s

= Group work on the specific cases according to
exercise questions

451100 presentaton and Reflecion of parallel working
session outputs in insight
4100 2040 Coffee break:
11:30-13:30 Urban Nexus Exercise 3:

Fole Play

13:30- 14:30 Lunch break

14:30-15:30  Inclusive and participatory planning including gender
(PPT presentation)
Urban Nexus Exercise 4:
= Group work on: Inclusive and participatory
planning including gender
15301630 presntaton an reflection of paralel working
Session outputs in insight
-17:45 Wrap-up and Feedbach
= How can we mainstream the Urban Nexus approach
in our working context?
What are the general lessons learnt from the
training?
Howrwil e sppliatonof te s gproach
enable you to improve your
- What have you learnt in e oban
workshop? How you will wmmumcm et home
what have you learnt and
What is needed to improve more such training
workshops?

-
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a catalogue of e s,
participants il work on adjusting avallable
ncreast solutions to their own work

- Financil indtruments (e.g. tarfs, taxes,
subsidies)

- Promotional indruments (e.g. eco-labelling,
voluntary agreements, avareness campaigns,
waining).

and faciltie.
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Landscape Reports

Landscape reports should only be prepared by pro-
fessionals when needed and possible. Internal re-
ports should be portrait.
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Leaflet/Flyer

The provided flyer sample folds into 10 x 21cm
approximately. This can be adjusted as per any
project’s needs, but the general spirit and layout
should be observed.
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About MINARET
The MENA Region Iniiative as a Model of NEXUS
Approach and Renewable Energy Technologies
(WINARET) was launched in Jordan, Lebanon, and

Fact Sheet

Tunisa in early 2017, targeting f

n Jordan

“The MENA Region Iniiative As a Model of NEXUS
Approach and Renewable Energy Technologies

AKarak Municipality in Jordan
Jdaidet Chouf in Lebanon
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LOREM IPSUM
dolor sit amet, consectetuer adipiscing elit, sed

diam nonummy nibh euismod tincidunt ut laoreet
dolore magna aliquam erat volutpat.

stepor
02 [t
sTER O3
m STEPM
hendrerit in vulputate velit esse molestie

consequat, vel illum dolore eu feugiat nulla
facilisis at vero eros et accumsan et iusto
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DOLOR SIT AMET

consectetuer adipiscing elit, sed diam nonummy
nibh euismod tincidunt ut laoreet dolore magna
aliguam erat volutpat. Ut wisi enim ad minim
veniam, quis nostrud exerci tation ullamcorper
suscipit lobortis nisl ut aliquip ex ea commodo
consequat. Duis autem vel eum iriure dolor in
hendrerit in vulputate velit esse molestie
consequat, vel illum dolore eu feugiat nulla
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consectetuer adipiscing elit, sed diam nonummy
nibh euismod tincidunt ut laoreet dolore magna
aliguam erat volutpat.
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hendrerit in vulputate velit esse molestie
consequat, vel illum dolore eu feugiat nulla
facilisis at vero eros et accumsan et iusto
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S
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ed diam nonummy nibh euismod tincidunt ut
laoreet dolore magna aliquam erat volutpat. Ut
wisi enim ad minim veniam, quis nostrud exerci
tation ullamcorper suscipit lobortis nisl ut aliquip
ex ea commodo consequat. Duis autem vel eum
iriure dolor in hendrerit in vulputate velit esse
molestie consequat, vel illum dolore eu feugiat
nulla




Digital Newsletter Brochure

Again, the size of the brochure can be adjusted as
necessary, but the spirit of the design and layout
should be observed. Images should be replaced as

O

MINARET

About MINARET

The MENA Region Initiative as a Model of
NEXUS Approach and Renewable Energy
Technologies (MINARET) was launched in
Jordan, Lebanon, and Tunisia in early
2017, targeting four

J—simall Joi o b iyl
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Objectives

- Build the municipality’s resilience to
climate change through adopting
renewable energy resources and
energy efficiency applications, water

- sahab Municipality in Jordan
- Al-Karak Municipality in Jordan
- Jdaidet Chouf in Lebanon

- Monastir in Tunisia

MINARET aims to strengthening regional
cooperation between these countries by
implementing the NEXUS approach
integrated  with renewable  energy
technologies at municipalities' level to
te climate change impacts and
combat poverty, with generous funding
from  the  Swedish International
Development Cooperation Agency (Sida)

and food
security approaches.

- Strengthen institutional capacities of
the relevant governmental
authorities involved in the project,
through promoting policy dialogues
and implementing different
capacity-building programs.

- Promote inter-municipal regional
cooperation to enhance good
governance, and equitably dealing
with the needs and human rights
especially for refugee’s surviving in
and around municipalities.

necessary




Event Branding

Podium Badge & Lanyard

?
%
%-

Podium branding typically consist of a single sheet Badge design can be adjusted to reflect
(sticker on foam) covering the front (and option- the event name, provided sample is just
ally the sides) of the podium. Size needs to be a guideline.

determined based on the actual podium that will

be used.

NEXUS
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NAME HERE NAME HERE
COUNTRY
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Pop-up

Po-pups can be designed as per
the requirements of any event.
Lines between panels should be
considered when designing.




Poster Registration Table

Front and sides, sticker on foam. No details (in-
formation) should be added to the table, except
optionally the name of the event.
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Rollup
Standard rollup size is 85 x 200cm.

Designs provided show a typical design
for a project (with images), and another
with partner logos.

Images in the project rollup can be ad-
justed as per the project requirements.
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Other Branding Items

Signage

Signage will use a simplified version of the Mina-
ret layout. Typically, one color will be used, and
this can be expanded into a system where different
floors or departments can have different colors.

LEVEL ONE

Destination A 4
Destination B 2
Destination C A
¥
MINWRET S

Speaker Tent Card

NAME HERE NAME HERE

ET COUNTRY

Sticker

J
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Email Signature

For the sake of providing consistent communica-
tion, email signatures should have a consistent de-
sign based on the below. The address can change
depending on which office the person works. Oc-
casional messages can be added to signatures but
these would have to be company wide messages
applied to all emails.

Mobile: +962 79 5338014
. FUIan . Tel: +962 6 5338014/42
k d Al Fulani Fax: +962 6 5338043
M I N A R E T Job Title Email: Fulan@minaret.com

www.minaretproject.com

National Energy Research Center/Royal Scientific Society (NERC/RSS)
P.0.Box: 1945 Jubeiha, Amman 11941 Jordan

Branded Giveaways

Branding on giveaways can vary based on the area
where printing will occur. For example, pens can
use the MINARET typeface alone (with the lines
above and below it). While on larger items such as
a power-bank, the full logo can be used.

MINARET

Occasionally, it may be possible to brand fully in-
cluding the wave, title, and information, such as
on branded memory USB cards. When possible,
this should be done..
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